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WholeHealth Living Choices Agenda

• WholeHealth Living Choices Overview
• Website User Experience
• Marketing Resources
• Reporting
• Next Steps

• View WHL Choices Using the Demo Account:
• Visit: https://www.whlchoices.com/#/login
• Enter demo login credentials

• Login Name: demo@tivityhealth.com
• Password:   Tivityhealth1 (case sensitive)
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https://www.whlchoices.com/#/login
mailto:demo@tivityhealth.com


WHOLEHEALTH LIVING CHOICES OVERVIEW

Program Components
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WholeHealth Living Choices program is the nation’s leading complementary and 
alternative medicine (CAM) discount network.

35,000+ providers in 40+ CAM specialties including 
chiropractic, acupuncture, massage therapy and 
more. Members receive 10-30% off cash services 
and enjoy not needing to get a referral, pre-
approval or handling a claim.

16 (and growing) carefully curated discounts including 
Nutrisystem, DentalPlans.com, Amplifon Hearing Healthcare, 
Zeel and more.

Providers

Partners



15%
Discount

WHOLEHEALTH LIVING CHOICES OVERVIEW

Partner Discounts

50%
Discount

40%
Discount

15%
Discount

50%
Discount

*This is not an all inclusive list of vendors. Vendors and/or discounts are subject to change at anytime.
Discounts vary per products and services. Products and services are offered for sale by third parties.

4

Stay tuned for news 
about exciting NEW  

Partner Discounts being 
added for 2021! 



WHOLEHEALTH LIVING CHOICES OVERVIEW

Healthy Solutions for Every Situation

MIND AND BODY

• Acupuncture
• Chiropractic
• Massage Therapy
• Natural Healing
• Physical & 

Occupational 
Therapy

• Relaxation

NUTRITION

• Diet and Nutrition
• Food
• Vitamins & 

Prescriptions
• Weight 

Management

MOVEMENT

• Accessories & 
Equipment

• Personal Training
• Pilates
• Tai Chi & Qi Gong
• Yoga

LIFESTYLE

• Dental, Hearing & 
Vision

• Gifts & Special 
Occasions

• Relaxation
• Other

• Acupuncture
• Chiropractic
• Dental, Hearing & 

Vision
• Diet and Nutrition
• Physical & 

Occupational 
Therapy

HSA
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WholeHealth Living Choices SiteClient Site Partner Site

Member Clicks Link 
to Access 

WholeHealth 
Living Choices

Member Registers 
Via this Link,
May Login at 

whlchoices.com 
Thereafter

Member Searches 
Products/Services

Member Views 
Search Results and 

Offer Details

Member Selects 
Product/Service

Member is Taken 
to Product Site or 
Contacts Service 

Provider

WEBSITE USER EXPERIENCE

Member Journey
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WholeHealth Living Choices program is easy to use, full of great 
discounted products and services, and convenient for your members.



WEBSITE USER EXPERIENCE

Member Account Registration

• Members will access this 
page from your site.

• Members will create an 
account on their first visit 
to this page. 

For demo purposes, you may click 
on “Log In Now”, located below 
the Sign Up button and use the 
following login information:
Login Name: demo@tivityhealth.com
Password: Tivityhealth1 7



WEBSITE USER EXPERIENCE

Member Account Registration

Members will receive this 
email upon registration
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WEBSITE USER EXPERIENCE

Member Account Login

• Secure
• May be accessed directly 

at www.whlchoices.com
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WEBSITE USER EXPERIENCE

Home Page

Your logo will be
placed here
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Expandable Menu

Manual Searches

Popular Searches

Featured Offers



WEBSITE USER EXPERIENCE

Locating a Partner or Provider

• Partners Listed First
• Providers Listed Thereafter
• Provider Name
• Gender
• Other Specialties
• Years of Practice
• Address
• Discount Amount
• Options to Print and Email 

Offer to Self or View Details

12



WEBSITE USER EXPERIENCE

Partner Details

• Name
• Offer Details
• Features/Benefits
• Discount Amount
• Link to Partner Site
• Promo Code
• Option to Email Offer to Self
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WEBSITE USER EXPERIENCE

Provider Details

• Name

• Gender

• Other Specialties

• Years of Practice

• Address

• Phone Number Link

• Directions Link

• Website Link

• Discount Amount

• Options to Print and Email Offer
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WEBSITE USER EXPERIENCE

Offer Receipt Options: Email and Print
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COMMUNICATING TO MEMBERS

Marketing Resources

• Logo

• Acquisition Flyer

• Member Flyer
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REPORTING

Monthly Reporting
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NEXT STEPS

Creating Your Cobranded Website

1. Review and complete the 
WholeHealth Living Choices 
Client Implementation 
Worksheet.

2. Provide the requested assets 
and responses to your Tivity 
Health Account Executive.
(logos, domain URL, and subcategory 
selections)

3. Discuss launch timing with 
your Tivity Health Account 
Executive and your internal 
teams. 18


